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AVERAGE NON-QUALIFIED CIRCULATION

NON-QUALIFIED
Not Included Elsewhere Copies
Other Paid Circulation _______ -
Advertiser and Agency 519
Rotated or Occasional __________ -

Allocated for Trade Shows
and Conventions _____ 160
All Other 787
TOTAL| 1,466

| L2
Cosrnetic
SURGERY TIMES

Peggy Onstad, Group Publisher
Advanstar Communications, Inc.
123 Tice Boulevard

Suite 300

Woodcliff Lake, NJ 07677

Tel.: (201) 690-5300

Fax: (201) 690-5400

Email: ponstad@advanstar.com

Website: www.cosmeticsurgerytimes.com

Official Publication of: None
Established: 1997
Issues Per Year: 10

FIELD SERVED

COSMETIC SURGERY TIMES services surgeons who are actively involved in cosmetic procedures
including (but not limited to) the following specialties and subspecialties: Dermatologic, Plastic, ENT,
Facial Plastic, Oral & Maxillofacial, Oculoplastic and Cosmetic, as well as other specialties allied to

the field.

DEFINITION OF RECIPIENT QUALIFICATION
Qualified recipients are solo or private practice, members of multi-specialty practice, members of a
group practice, academic or teaching practitioner, resident or fellow with an interest in the specialties
and subspecialties in the above stated fields. Also qualified are other specialists allied to the field and

other paid circulation.

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD

Total Qualified Qualified Non-Paid Qualified Paid
QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent
Individual 11,041 99.9 10,862 98.3 179 1.6
Sponsored Individually Addressed _ - -
Membership Benefit_______ - -
Multi-Copy Same Addressee _______ 9 0.1 9 0.1
Single CopySales_______ - -
TOTAL QUALIFIED CIRCULATION 11,050 100.0 10,862 98.3 188 1.7

2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD

Number Number Qualified | Qualified Total Number Number Qualified | Qualified Total
2007 Issue Removed | Added Non-Paid Paid Qualified 2007 Issue Removed | Added Non-Paid Paid Qualified
July 55 55 11,000
October __ 102 102 11,000
August ___ 59 59 11,000
November/
December 936 1,186 11,250
September ___ 401 401 11,000
TOTAL 1,553 1,803
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Cosmetic Surgery Times / December 2007
3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER/DECEMBER 2007

This issue is 2.3% or 250 copies above the average of the other 4 issues reported in Paragraph two.

POSITION IN INDUSTRY
MEMBER OF
GROUP OR
SOLO/ MULTI- ACADEMIC/
TOTAL PERCENT PRIVATE SPECIALTY TEACHING RESIDENT/
PROFESSIONAL CLASSIFICATION QUALIFIED OF TOTAL PRACTICE PRACTICE |PRACTITIONER| FELLOW OTHER
DERMATOLOGICAL SURGEON 2,435 21.6 1,224 1172 32 7 -
ENT/FACIAL PLASTIC SURGEON 1,537 13.7 625 855 48 9 -
OCULOPLASTIC SURGEON 453 4.0 223 194 29 7 -
ORAL & MAXILLOFACIAL SURGEON 878 78 458 399 17 4 -
PLASTIC SURGEON 5,091 45.3 3,663 1,250 135 43 -
COSMETIC SURGEON 713 6.3 506 181 9 17 -
OTHER - - - - -
SUB-TOTAL 11,107 98.7 6,699 4,051 270 87 -
PERCENT 98.7 - 59.5 36.0 24 0.8 -
OTHER PAID CIRCULATION:
SUBSCIPTIONS 143 1.3
SINGLE COPY SALES - -
TOTAL QUALIFIED CIRCULATION 11,250 100.0
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3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER/DECEMBER 2007

QUALIFICATION SOURCE

Qualified Within

Qualified

1 year 2 years 3 years Non-Paid

Qualified
Paid

Total
Qualified

Percent

I.  TOTAL - Personal direct request from the recipient:

9,480

a. Written

10,196

90.6

2,834

b. Telecommunication

5,655

c. Internet and E-Mail

991

Il. TOTAL- Request from recipient’s company:

2,989
6,176
1,031

26.6
54.9
9.2

a. Written

b. Telecommunication

c. Internet and E-Mail

. TOTAL - Membership Benefit:

a. Individual

b. Organizational

IV. TOTAL - Communication from recipient or recipient’s company (other than request):
a. Written

b. Telecommunication

c. Internet and E-Mail

V. TOTAL - Sources other than above (listed alphabetically):

Association rosters and directories

*Business directories

Independent field reports

Licensees - National, State or Local Government

Manufacturer’s, distributor’s and wholesaler’s lists

Other sources

VI. TOTAL - Single Copy Sales:

TOTAL QUALIFIED CIRCULATION

10,534

*See Paragraph 11

PERCENT 93.6 6.4 -

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER/DECEMBER 2007

Qualified Qualified Total
MAILING ADDRESS Non-Paid Paid Qualified Percent
Individuals by name and title and/or function 11,215 99.7
Individuals by name only 21 0.2
Titles or functions only - -
Company names only 5 -
Multi-Copy Same Addressee copies 9 01
Single Copy Sales - -
TOTAL QUALIFIED CIRCULATION 11,250 100.0
State & Zip Code Total Qualified Percent State & Zip Code Total Qualified Percent
039-049 Maine 41 400-427 Kentucky 166
030-038 New Hampshire 46 370-385 Tennessee 239
050-059 Vermont 21 350-369 Alabama 146
010027 M husetts 297 386-397 Mississippi 79
028-029 Rhode Island 51 EAST SO. CENTRAL 630 5.6
060-069 Connecticut 163 716729 Arkansas 84
NEW ENGLAND 619 55 700-714 Louisiana 150
100-149 New York 931 730-749 Oklahoma 92
070-089 New Jersey 442 750-799 Texas 701
150-196 Pennsylvania 483
MIDDLE ATLANTIC 1,856 16.5 WEST SO. CENTRAL 1,047 9.3
430459 Ohio 390 590-599 Montana 27
460479 Indiana 185 832-838 Idaho . 4
600-629 lllinois 377 820-831 Wyoming 13
480-499 Michigan 311 800-816 Colorado 154
530-549 Wisconsin 183 870-884 New Mexico 40
EAST NO. CENTRAL 1,446 12,9 850-865 Arizona 199
550-567 Minnesota 172 840-847 Utah 113
500-528 lowa 80 889-898 Nevada 84
630-658 Missouri 197 MOUNTAIN 671 6.0
580-588 North Dakota 25 995-999 Alaska 18
570-577 South Dakota 28 980-994 Washington 185
680-693 Nebraska 57 970-979 Oregon 121
660-679 Kansas 79 900-961 California 1,412
WEST NO. CENTRAL 638 5.7 967-968 Hawaii 56
197-199 Delaware 34 PACIFIC 1,792 15.9
206-219 Maryland 265 UNITED STATES 11180 994
200-205 Washington, DC 47 —
220-246 Virginia 288 969 & 004-009 U.S. Territories ____ 14
247-268 West Virginia 59 Canada 24
270-289 North Carolina 337 Mexico -
290-299 South Carolina 165 Other International 32
300-319 Georgia 340 APO/FPO -
320-349 Florida 946
SOUTH ATLANTIC 2.481 221 TOTAL QUALIFIED CIRCULATION 11,250 100.0
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9. FIVE CALENDAR YEAR ANALYSIS: AVERAGE ANNUAL

AND CURRENT UNAUDITED CIRCULATION STATEMENTS

UDITED QUALIFIED CIRCULATION

Audited Audited Audited Audited |Circulation

Data Data Data Data Claim

2003 2004 2005 2006 *2007
Total Audit Average Qualified 10,006 10,191 10,300 10,924 11,025
Qualified Non-Paid Total __ 9,846 | 10,027 | 10,143 | 10,711 | 10,813
Qualified Paid Total 160 164 157 213 212
Post Expire Copies included
in Paid Circulation **NC **NC **NC **NC **NC
Average Annual Order Price _ **kNC **NC **NC **NC **NC

Cosmetic Surgery Times / December 2007

10. PAID CIRCULATION DATA

**NC Average Annual Subscription Order Price for the Period.
(includes promotional incentive value, if any)

10 Issues Per Year
**NC All Single Copy Sales Prices for the Period
**NC Renewal Rate of Paid Subscribers (Optional)

*NOTE: The audited average qualified circulation for January - June 2007 = 11,000. The
unaudited average qualified circulation for July - December 2007 = 11,050. Yielding an
average qualified circulation of 11,025.

**NC = None Claimed.

11. ADDITIONAL DATA

PARAGRAPH 3b:

Business directories include 1 source of circulation for a quantity of 1,054 copies or 9.4%.

PARAGRAPHS 5 THROUGH 8 ARE NOT REQUIRED.

PUBLISHER’S AFFIDAVIT

authorized representative.)
IMPORTANT NOTE:

Christine Shappell, Circulation Director

Lynne Sapp, Circulation Manager

We hereby make oath and say that all data set forth in this statement are true.

(At least one of the above signatures must be that of an officer of the publishing company or its

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

Date signed January 30, 2008
State Minnesota
County St. Louis
Received by BPA Worldwide January 30, 2008
Type PJ

ID Number C403P0OD7
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Reach additional markets through other Advanstar Communication publications
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Published by:

ADVANSTAR

COMMUNICATIONS

Sales Office

Cynthia Tenore

123 Tice Boulevard, Suite 300
Woodcliff Lake, NJ 07677

Tel: 201-690-5366

Fax: 201-690-5370

Production Office
131 West 1st Street
Duluth, MN 55802
Tel: 218-740-6310
Fax: 218-740-7223
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UROLOGY

]
Medical Economics

Urology Times

CONTEMPORARY

pediatrics

Ophthalmology Times
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CIARAN GRIFFIN/STOCKBYTE/GETTY IMAGES

TAKE FULL ADVANTAGE AND PUBLICIZE
YOUR ACCOMPLISHMENTS TODAY.

ADVANSTAR CUSTOM REPRINTS AND DIGITAL EDITIONS of articles and features
from Advanstar Healthcare publications are powerful marketing tools. Dynamic and
affordable, they maximize the exposure of your best published work with unmatched
third-party credibility. Use them to complement marketing initiatives and strengthen

the value of your brand.

Custom Reprints

Our Custom Reprints are full-color and deeply customizable, printed in high-quality,
80-pound gloss stock. Your article and its accompanying images appear below

the associated publication’s logo, while your contact information and logo feature

prominently on the reprint.

Plaques/Posters/Framed Prints
Have your coverage announced in large format. Display these prints at special events,

trade shows or the corporate office.

ePrints/ Digital Editions

Engage audiences with a memorable, modern look equipped with hyperlinks, audio
and even video. Search engine optimization widens exposure. Tracking reports allow
you to fine-tune marketing efforts. Ready-made for e-mail and websites, Digital

Editions have a distribution model that's lightweight, fast and smart.

Miniprints/Postcards
Custom Reprint postcards are just what a direct-mail campaign needs. We can even
provide you with targeted mailing lists. Double-sided miniprints, complete with a

publication’s logo, are also available.

CALLTO GET YOUR CUSTOM QUOTE TODAY! | 1-(800)-225-4569
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